
 

About the study : Information is based on 2019 GfK Radio Insights Malaysia, a yearly survey of radio behaviour in Peninsular Malaysia among aged 15 to 49 years with a  

sample size of 1,000 listeners and GfK Radio Audience Measurement Wave 2 2019 that polled 6,000 unique individuals aged 10 years and above in Peninsular Malaysia 
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RADIO – a medium that works any time, any place, anywhere 

As the world grapples with the Covid-19 outbreak and with the nationwide Movement Control Order 
(MCO) that keep Malaysians confined to their homes, radio has a more important role than ever to 
keep audiences informed. At this time of uncertainty and disrupted routines, listeners rely on radio to 
deliver timely and trustworthy information. According to the 2019 Radio Insights report, getting 
updates on current news is one of the top 3 reasons people listen to radio. 

 
The current situation amplifies our reliance on media. Almost every home has a radio or some other 
means to tune into radio station.  
 

 

 
 
Radio continues to cement its place in the daily lives of Malaysians, since it tends to be consumed 
alongside other activities. Something to have on in the background as they are... 
 
 
 
 
 
 
 
 
 
 
Radio is a kind of lifestyle support system which helps people feel better as they go about their day 
which is especially vital during the coronavirus crisis. It is a medium of shared experience and 
represent a connection to the community that listeners inclined toward and trust. On-air personalities 
are part of the local listeners‘ community and circle. People agree that listening to radio... 
 
 
 
 
   
 
 
Trust is important as a component of brand consideration for consumers. Radio has always been 
perceived as a reliable media channel for advertisers to reach their audiences and build brand loyalty.  
It has the most impact on listeners on a personal level with... 
 
 
 

 
 
 
 
 
 
 
 
Radio today is interactive and social and has transcended from a pure audio experience to one that is 
multi-faceted and across multi-platforms. In the current situation where people gravitate toward media 
that boosts their mood, authenticity, truth and of course, education and entertainment, radio will 
continue to stay relevant among consumers.  

13.8 million / 67%  
listeners tune in to radio at home 

72% 55% 

Help them get into a 
better mood / happier 

Make them feel  
connected to the community 

43% 

Because of  
presenters / announcers 

79% agree that radio 

advertising increases  
their trust 

70% agree that radio 

advertising makes them feel  
more loyal 

74% agree that radio keeps them up to date 

with the news or latest information 

Relaxing Working Doing household chores Browsing the internet 

86% listeners are doing one of the activities above + listening to radio 

76% agree that radio 

advertising makes a brand 
seems more authentic 


